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Shanghai Daily
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The Primary Information Source for English Readers

Launched on October 1, 1999, Shanghai Daily is published by Wenhui-Xinmin
United Press Group, one of the largest media groups in China. It’s the first local
English-language daily newspaper on the Chinese mainland and is the primary
source of information for English readers in Shanghai and the Yangtze River

Delta Region. Shanghai Daily is available in print, online (www.shanghaidaily.com),
iPad/iPhone/Blackberry/Playbook apps. It also owns a lifestyle website,
www.iDEALShanghai.com, and an iPhone app.

We provide our readers with timely news coverage, useful information and deep
insight, helping them to better understand Shanghai and China.

Awards and Honors

 The first local English-language daily newspaper on the Chinese mainland
¢ The first Asian newspaper to sell its electronic edition on Amazon Kindle
» Shanghai Sliver Pigeon Publication Award (2006-2012)

¢ Key National Cultural Exporter (2012)

e Winner of WAN-IFRA (World Association of Newspapers and News Publications)
Gold Award for news website (2008)

* Zhejiang Provincial Golden Pigeon Publication Award (2011)
* Hangzhou Golden Osmanthus Publication Award (2011-2012)

Editorial Team

Shanghai Daily has a strong team of Chinese and foreign editors and reporters
who are dedicated journalists by training. We provide timely and extensive news
coverage, in-depth reporting and analysis, and useful information.

Besides the print
issue, we also offer
new media products
on various platforms.
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CHOOSE A SECTION FOR YOUR AD Shanghai Daily
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Main £i&
Most widely read section of the Shanghai Daily BUSINESS = SCOPE C=
newspaper e e 1 s Pogiotnd Mg 10 .

S senk role in Alghanistan

* Daily NEWS sections include:
Top News, Metro, Nation, World,
Business and Sports.

¢ FEATURE sections of Scope, Travel
and Vibe cover health, book, movie,
music and all other lifestyle topics.

* CLASSIFIEDS section has
specialized information combined
with editorial content.

Supplements 457

© AUTOTALK THE NETHERLANDS iDEAL -9 Great guides to attract target
: audience

Codng Dhaich with city orlohragions

¢ iDEAL and iDEAL Plus
¢ Education Express

* AutoTalk

* Finance

* MICE

¢ StyleHai

¢ F1 and Tennis Masters
¢ District Special

¢ Country Supplements

Digital Platforms #=7%

Let your products reach more people

on multiple platforms S

O gl
T
* www.shanghaidaily.com t&H i T m .

» www.iDEALShanghai.com Websites iDEALShangﬁai Amazon Kindle iPhone App iPad App Android
LB RIRE T A E R

* iPad and iPhone
* Amazon Kindle, BlackBerry and a @ @ &x g

Windows Phone
« EDM BlackBerry App  PlayBook App ~ Windows Phone App ~ MMSF#LR Sina Weibo Twitter

* MMS FHNIER
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MEET OUR READERS
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Readers’ Profile i£& &L

Our readers are young and middle-aged professionals and senior corporate
executives with good education and high income.

HMNWEEZHARIRGFEE, MEFELEENBFALTRELLTW AL,

Nationality 56% 44%

[E 4 English readers Bilingual Readers
FEEE FRRIEREE

Sex 53.4% 46.6%

'ﬁ%u Male 8 Female T

Age 80%

i 20-45 years old
20-45%

Current 95.5%

Education Level University or above

HEEE KF E
Monthly Family 22% 47%
Income (Yuan) >100,000 20,000-100,000
ZHKERBN(TT) +AE EERY
Employment 28.8% 23.5%
Status Senior executives Mid-level management
g0l BREEAR RRAEEAR
15.7% 13.1%
Business owner/partner Professionally qualified
AR /A& kA Tl AR (EAE. BIT%)

Reader Loyalty %3 #i%E R E

» Monthly Reading Frequency » Reading Time
B AL B A7) 152 A i)
More than 20 days Less than 30 min 34.1%
10-19 days 26.7% 30 min- 1 hour
5-9 days 24.1% 1 hour-2 hours 15.4%
Less than 5 days 1.9% More than 2 hours 8.4%

Shanghai Daily
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From Our Readers
EEIEM

I enjoy reading
Shanghai Daily
because it’s a
very efficient
way to get my
information.

“BERIE«EBRRY, BAEE
BEBHREER.”
Jeffrey Jarzynka, USA =H

Light, local,
convenient, and
quick.

‘IR, ARk, H1E, REE. 7
Jonathan Browning, UK Z&[H

From 2012 Readers’ Survey
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Shanghai Daily

CIRCULATION AND DISTRIBUTION T SR
BE 5T
Our Readers are Big Spenders with Considerable From Our Readers
Purchasing Power EEITM
(LR HEFTERBIIEERES
» Monthly Spending According to Income ZE BiEZE & Al
ss0%: 43.1% 60-80% 33.0%  30-60%: 11.6% <30%: 11.1% | think it’s a great
resource to learn
» Consumption Habits » Travel Habits
Ey e 5 i about local news.
* Restaurant and Bar &[T X ERE “BRSHERTHAMERR
* Hotel &[5 44.0% Frequency of Travel Every Year T "
* Travel ikfT FIRATIE Sandra Pommier, France 34
e Property &\ RFHE 29.6%

 Education #&
* Auto 5%

e Luxury &
* Retail &

* Hospital ERx
* Finance €&t

Circulation and Distribution %17

» Circulation Z1T&: 100,000

» Readership iE&imiEE

13.5%  12.5%

| think the layout
ines tmes tmes tmes is pretty good.

“RIHER.
Jim Stanley, USA =E

» Distribution Z1T&R&:

Shanghai Daily is distributed to homes, offices, hotels, airports, consulates and
government organizations in and around Shanghai.

SHELERK=AHXNER, TiHXEREARMI, FENES, HIMBURTE R R, 5
FELBIX LT £ EEEBYMFEITESITEE MR,

Display #&#p&3! 50/0 Newsstand 1 o%

wHEE

Individual and Corporate

Subscription
30%

ANAREAITH

46.00%
) 41.50%
Readership Per
One Newspaper
10.00%
2.60%
7-10 4-6 2-3 1

persons  persons  persons - person

Advertising )& &5

ipti Airlines & Airports
Hotels Subscription o L (1)
EETA 30 /0 =LA 25 /0

I
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Shanghai Daily

PRINT RATES f—
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Shanghai Daily
Direct yuan-yen trading to start

w1 H

Grand Full Page Full Page Half Page Bottom Strip Teaser Box
= Ussash 2k % 1 i Sing
| Front skh Color only £%
Description W x H (cm) RMB
Font Grand Full Page £hR 24.5x 31 360,000
kIR
Full Page R 24.5 x 27.5 300,000
Half Page #hR 24.5x 15 180,000
Bottom Strip &= 24.5x 10 110,000
Teaser Box S 54x8 25,000
= PP
* B
Full Page Half Page 1/4 Page
R B3 1/445
_ Prime Positions A2/3 Bi% i E
== Description W x H (cm) RMB (color) RMB (b/w)
Full Page ¥R 24.5x 34 120,000 84,000
Top News
300
Half Page ¥R 245x 18 88,000 62,000
1/4 Page 1/4hR 12x18 46,000 32,000

Prime Positions A4/5 gi%fi& Color only £%

Description W x H (cm) RMB (color)
Full Page R 245x 34 100,000
Half Page ¥R 24.5x 18 72,000
— — 1/4 Page 1/45R 12x 18 42,000
Metro/Regional
AR 15
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PRINT RATES Shangi‘l;;z;:EDally
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Description W x H (cm) RMB (color) RMB (b/w)

Full Page ¥ 245x34 88,000 62,000

Junior Page /N&/R 18 x 26 68,000 48,000 Full Page Junior Page /&45

Half Page ¥hR 245x 18 58,000 40,000

1/3 Page 1/3h 245x 12 48,000 34,000

1/4 Page 1/4M 12x 18 38,000 25,000 Half Page % 1/3 Page 1/345 1/4 Page 1/4k5,
Bottom Strip &##= 245x9 38,000 25,000

1/8 Page 1/8i% 12x9 18,000 14,000

Bottom Strip &4z 1/8 Page 1/8K%

Spread Page A8/9 &k Color only £%
Description W x H (cm) RMB
Full Page Spread ¥R ¥R 51.5x 34 188,800
Full Page Spread # Rk Full Page Spread s #rsskg

Half Page Spread 3B R 51.5 x 18 118,800 T rage s i rege s
1/3 Page Spread 1/3h& 51.5x12 95,000

1/3 Page Spread ;@< Hs
Special Positions #5%Hkifi Color only £% Shanghai iy
Description W x H (cm) RMB Hm———
Gloss Wrapper 8 380,000 (

Gloss Wrapper &t

Back Page 3 24.5x 34 120,000
e 20% surcharge on translation service ZNHEENIF, TMU20% R FE %,

Ad Artwork Submission o Files can be emailed to us or sent by disk to our office. o IEIGFE AN E X S A E FE H R
AT O AII. materials .mu.st be submitted .4 working days o FREfEHNIREDIRFAN TIEHRS
A== prior Fo publication date (exceptions are made on rare o T UARIEE P R E SR IR S e

STEIZR Regular newsprint paper; 200 dpi occasions). MRS, TEUGELE M2

RIS ) ) o For special requests please inform our sales team
SI]_ZJHX BRAL Art paper: 250 ‘,’p' members of your design and amendment needs. We
%ngﬁ Glossylpaper: 300 dpi offer complimentary assistance — although a small
& Format: .tif, jog (CMYK) service fee is applicable if amendments are required
more than twice.
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DIGITAL OPTIONS

BT ou

Younger and More Educated Digital Users #=Fr=mmAF

Age 85% 15%
28 1 20-45 years old Others
20-45% HE
Sex 95.3% 44.7%
P 4% 152 2 Male % Female &
current 97% 3%
Education Level University or above Others
EE =Lt AL HE

ShanghaiDaily.com Daily PV is Above 60,000.

LiERARMiIEREHEEX6 AL L.

Online Advertising Options Wit &

Description W x H (px) 1(F‘§N|VT§I)( L (;‘n“zgt)h 3 “n;&né;\s
Sharing #= 5,400 18,600 43,200

A: Right Ear £TTA 240 x 80
Exclusive %K 9,000 31,000 72,000
Sharing £=Z 4,800 17,280 46,680

B: Right Sider £T1B 350 x 130
Exclusive 2% 8,000 28,800 77,800
Sharing #= 5,900 21,070 57,028

C: Skyscraper =5 C 160 x 600
Exclusive 8% 10,700 38,400 100,400
Sharing £= 5,700 20,160 54,420

D: Home Banner £7ID 590 x 100
Exclusive % 9,500 33,600 90,700
Sharing #£= 4,000 14,400 38,880

E: Home Banner £TIE 590 x 100
Exclusive #RX 6,700 24,000 64,800
F: Insider Page Island Sharing £= 2,100 7,200 19,440

=E 200 x 155
oL Exclusive % 3,500 12,000 32,400

¢ The PageRank of ShanghaiDaily.com is 7 of 10.
ShanghaiDaily.com FIPR{E 5 7 of 10.

* PageRank is Google’s view of the importance of this page.

PageRank ZGoogleXY Lt 71 &2 MR HIHT. 1093 H5H 5.
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Shanghai Daily
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Favored Sections of
ShanghaiDaily.com
Mg iEE R ERAE=E

. Top News (Latest News)

. Metro

. Business

1

2

3

4. National
5. World
6. Sports
7. Feature
8. Opinion
9

. VIBE

Shanghail kil com A

CmBo@EERG
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DIGITAL OPTIONS i Dy
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Users’ Satisfaction with Shanghai Daily Apps is 93.6%
BB RN RS EI%93.6%

Shanghai Daily iPad 7+ &R &R

Home Banner £

Description W x H (px) 1 month (RMB)
Bottom Bar Slot 1390 x 140
Froe s Rectangle Box 444 x 300 50,000
— Full Screen 1536 x 2008

Shanghai Daily iPhone &R &M

Description W x H (px) 1 month (RMB)
Splash Screen Splash Screen 640 x 960 80,000
Home Banner Home Banner 640 x 96 50,000
s Shanghai Daily EDM # &% fit
Description Number of Subscribers RMB
E-mail Direct Marketing 100,000 100,000

*Direct information to targeted subscribers

BERERLXEEBRE P

Ad Artwork Submission

CEE
M kE =& Online: iPhone / iPad: EDM:
&= Format: .jpg/ .gif / .png / .swf &= Format: .jpg / .png &= Format: .html
R~ Animated ads size: <200K RSF Animated ads size: < 700K R T Size: Recommended html page width is within 800px.
F 8] Ready: 3 workdays prior to publishing. Fi &) Ready: 3 workdays prior to publishing. F 8] Ready: 5 workdays prior to publishing.
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IDEALSHANGHALI
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tDeal City tDeal LQ‘&.’
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Launched in August 2012, iDEALShanghai.com is part of Shanghai Daily’s iDEALShanghai
brand and aims to offer you a complete range of lifestyle information in Shanghai and

neighboring cities. Surfing on our site will bring you a useful guide for better living in
the metropolis.

iDEALShanghai.com is the ultimate guide to the city. Gain instant access to key
travel and leisure facts and find fun venues, events, transport and much more.
Whether you're a tourist, on a business trip, or already living in Shanghai, the site will
ensure you never feel lost or uncertain of what to do in the city!

iDEALShanghai.comZ 38Rk F20129F8H 41 /A3 S A FE R & S M 34, & 7 0 i P IRt
WL B FEN R ANMX P ER RS . IDEALShanghaiiFiPhoneZ Fifapp.
FEAMN, HEAKRERIDEALET), 8B HARIDEAL PlusAT), BrEER AT, EHHOXBIME
IR RIHFF BB o

iDEAL and iDEAL Plus

Online Advertising Options Wi &it#%

Shanghai Daily
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Description W x H (px) 1(F\{N|Velgl)( U (:h:gt)h e g(l\)nné?s
Sharing #£=Z 5,000 17,000 40,000
A 980 x 100
Exclusive R 6,800 24,000 60,000
Sharing #= 8,800 29,000 75,000
B 670 x 355
Exclusive ##%&X 10,000 36,000 90,000
C 245 x 100  Exclusive =X 2,000 7,200 18,000
L= _ .= iDEALShanghai iPhone &R H

L L Description W x H (px) 1 month (RMB)
Splash Screen 640 x 960 30,000
Splash Screen
Home Banner 640 x 88 30,000

Advertising )45 &5: Subscription % 17&5:
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CITY PROMOTION Shanghat Daily

BORSME 3R B R R R AT

Govenmental Projects BFF&1EHE

Shanghai Daily has created international — e ) S = F s
communication platforms for Shanghai, Hangzhou, ] = =
Chengdu, Suzhou and Qingdao and some district T “{h v ¥
governments in Shanghai as well. We publish special o0 = ==
pages, supplements, English-language websites and & w:ﬂ:ﬁﬁm P ————— w

brochures, and organize a variety of international e | i ﬁ @_

exchange activities. ﬁ -

«EEAHRY ALETBRFASEHIIREEXE, Hiil BED « 75
M. BEREZ MR TITERE RN IMERE LS. KXIH i
MNEBIEEIRE T, XM, SME o R EFRZRE R % Jiading News Hangzhou Special livingsu.com

Events EBRZRESIRL

Shanghai Daily takes advantage of its long-term, close
relationship with foreign consulates, chambers of
commerce, and multinational companies to organize
international cultural and economic events for governments
and enterprises.

EREBNEENE. BeRERQRANRZERAR, BATRERYEE
Epr3fk BRIZRIER.

Hangzhou International
Information Exchange Center ol
December, 2010 | A '*‘1'11“ wmm H'IF""

Tailor-made Services E#IRS

We provide partners with
customized publicity and
marketing tools from
supplements, brochures and
book publishing to reader
surveys and market analysis.

EREFENREER, HAINEK
5% R AL B B 1 B Al
%o BAMRS BERUFEE | :
e SN RES BANEA S s

BRI A SIERIR REDR g ‘s’
SR | Booklet and postcard for Taicang A &S &M & BIE A

\u.rh.lulll

The Allure of Suzhou
1EE M
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